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»\We are Drowning in Information, but
starving for knowledge. rutherford D. Rogers.




» More exactly we are drowning In
but starving for

» liInformation contributes to knowledge
only in'case, that it can be categorized
and , seen” In a familiar user’s .context.




» The future belongs to neither the conduit or
content players, but those who control the
filtering, searching, and sense-making tools
we will rely on to navigate through the
expanses of cyberspace.

» |t IS not content but that will matter
most a decade or so from:-now. The scarce
resource will-not be stuff,but point-of view.

- Paul Saffo, Institute.for.the Future (1993)



CONTENT _ CONTEXT | acTiON

ompetitive intelligence is the art
of providing 'nformation in C_ontext"
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» SO 13 250 (Topic Maps)

» Topic Maps (context) + expert queries
(knowledge for searching / categorization)
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Are you drowning In information
and starving for knowledge?




Do You have to solve
the problem quickly?




Do You have to kee
the problem under control?




Get the CI
professional

Competitive Intelligence
and Senior Management

..and

provide him with
professional
tools for
Information
search analysis!
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