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= CT'I”ne isn’t new and not. necessarlly / free

.-=——-'-
= Online Is trendy

= ONLINE versus Online
" Online isn’'t Google

= Search is omnipresent
reh Isymi
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~ = ONLINE is the magazine that | edit

— 2008 is volume 32

— New tag line (Exploring Technology &
Resources for Information Professionals)

= Online isn’t just the internet or web-based

ureces;. -

il

— Fee-based, subscription-only resources
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ONLINE 7 Google
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= Google s but one- ofmany search englnes
.-=——""-'

= Major alternatives: Yahoo, Ask, Microsoft
Live

= Other alternatives: Vertical search engines
(industry, country)

. s_._eaﬁﬁ
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= There are many-varletles of search Web

search, enterprise search, visual search,
audio search, customized search, universal
(federated) search

= Search Is everywhere
hereis research?

-_’—'_'
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= = When people say they researched =
something online, they probably mean they
put 2.3 words into Google;

= Or checked Expedia, Wikipedia,
= Or their corporate intranet;

ﬂfpmbablﬁ not Dialog, Bﬁ@u van Dijksor

= And they should have asked an info pro!
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Amount of information available in electronic

~ form is overwhelming
= Findability is @ major problem

— How to discover useful, relevant information is
challenging and not as simple as entering a
term in a web search engine’s search box

W= Analyzing what's been foundii CrUGIAl s
| mmm e ther and drawing

conclusions

R
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[ritarrizll v =ciernal Inforrnator
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- = |5 information important to your business?
—Yes

= But what type? What sources? Cost?

= Bl/Cl/Strategists/Marketing look internally. =
— Customer data, demographics, financials
— Hard data combined with anecdotal from field -

ﬂ'a'les staff ’ T ———

— Interviews, focus groups, surveys

R

s
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= Publlshed mateﬂ‘ls

‘...——-—.
— Trade press, government documents,

newspapers, journals, newswires, statistical
sources, market research reports, books -

— Electronic versions

% 'gfarians, information professionals, ~t
umentall | T —

ither is sufficient by themselves
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S Information,‘v'vheTﬁer it's externally or
iInternally sourced, becomes intelligence
when analyzed

= Critical thinking, imagination, creativity
become increasingly important in this

ansformation.as more information |
% ’.. e ——
CO =
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Cormoetive Iriiglligeric
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~ = Cl not just about competing companies
.-=—_-'-
= Cl'looks at entire competitive environment

— Industries

— Economy

— Technology

ﬂutéﬁm

— Politics -
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— Made internal ex‘ternal and external internal

‘...——-—.

= Exploded the definition of information

= Unpublished data, grey literature, group
discussions, audio files, videos,
photographs, white papers, conference

ata
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— E‘T‘re deﬂn“t‘ﬁn—sﬁf nformatldn_ﬁeed to be

_=_-—--
revised

= Mindsets about research need to change

= Role of human interaction with information
needs to intensify

T
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__= Technology
——— e
= People

*= Managing change
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- = Life Cycle of Business Information

.

= Social Search

= |[nvisible Web Becomes Visible
= Consolidation

= Disaggregation

ﬁc}naﬁzation — _,..__

= Past Becomes Present
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— N’Fonger inear

..--=_-—_""'r
= Scattershot

— Press releases
— Blogs (official and non-official)
— Rumors

remembermg to look in offbeat places
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__= Tags, folksonomies, replacing taxonomy

-

— Uncontrolled vocabulary displacing indexing
= Popularity as quality measure
= Comments on published articles

= Shared resources (Digg, Reddit, Del.icio.us,

= etc.); Inter aring (wiki - ———
pros: How wise is;wisdom, of

crowds?
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Imvuola \/\/aJ macorras Visiole

— Concept of invisible, deep web outmoded
= More information can be surfaced
— Formats, language, company

= Paradox: Much information remains hidden
— Pay per view, privacy, withdrawn, directories

abases, thin about formats

Ojala, INSOURCE 2008 18

-

-i




— - s e - == - = - - - Sl

~ = Consolidation: of:.companies that provide
premium information

— Thomson, Reed Elsevier, Wolters Kluwer

— Barriers to starting information companies

— Private equity ownership

— Issues around pricing and functionality

- tosal Arketing), back office

applications, enterprise search

———
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Cornszsollcdatorn

- Search engme consolldatlon
— Google buys Blogger, YouTube
— Yahoo buys Flickr, AltaVista, Allthe\Web
— Ask buys Teoma, Bloglines "
— Microsoft bids for Yahoo
— MySpace owned by Rupert Murdoch

m as pl EalC rvm'e’?""'ﬂ—

or pros: How to track-ewnership
changes and affect on functionality
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" No more one stop shop
i —

= Specialized search engines
= Data fragmentation

= |ocks on the information doors (SEO,
registration, subscription prices) .

e

gertofind

8 [ssues for | It t
fmation; but non-info pres think it should

take less
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Parsonzallzartor

— Making searchi relevant to you
= My search results aren’t your search results
= Empowering users, raising expectations
= Search engines know where you are
= |ssues for info pros: Does this mean search

ﬂglnes Wi their V*Int'O_""—
onsumer products?
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Noritacuzal Inforrnatiorn

= [mages, audlo,‘vﬁeo
e ——

= Google Earth

" Precision/recall dubious; Search engines
don’t usually search on sound,, picture

" |ssues for info pros: Bibliographic control

X|stent Relevance for ness-g—
ﬂjﬂhg@ﬁMﬂas data

captured
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Jbr)H/mJ J\Jon Azl lmorm eltor)
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- Dellstlng ofTesuIts
= Universal search (reinventing the wheel)

= Graphic depiction of results, show
relationships (Visible Path, Hoover's)

= Grokker, Kartoo, ManyEyes

Ii‘hﬂp //serwces alphaworks ilbm.com/manyey.. .
home at ——

.Com)
" |[ssues: Statistical interpretation
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= Internet archive (www.archive.org)
= A blog from World War [|?
(http://wwar1.blogspot.com)

= Digitization projects
— Manuscripts, books, photos, memorabilia

B
e R —

~ * Things thiiﬁﬁen,t findablegow;ar
0 pros: More fragmentation,

Usefulness for business intelligence?
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~ = How technology trends affect people

" |[nformation overload leads to information
overlook

" Need to remember multiple sources and
types of sources

-

mmatﬁﬁ s format agnostic,
ation Is on Internet
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~ = Ubiquitous computingi— technology part of
everyday: life, not something you use at work
= Newspaper? What's a newspaper?
= Mobile technologies

= Using networks

‘:a-cebog . MySpace, Link

roups -

-
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[riforrrartion Hr essiehals

~ = Anyone can search the web
.

= Not everyone can do it well

= Effective research requires an
understanding of sources as well as
technicalities of search

@ﬁbine_internal externalli . atéeﬁ—g"'
dng, peripheral vision
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= Makmg mformatron actlonable

‘...——-—.

= |nternal data mining projects

* Transforming enterprise search into useful
iInformation

= Applying new technologies for -
€ TTEE—

" business/competitive intelligenc
* ry and application with

business goals
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Iriforrnzltion Irnoereatyve
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= Find accurate, reliable, current, relevant

e -
Information

= Transform information to intelligence

" Assess trustworthiness of sources

* \Weave disparate sources into cohesive -

mc')'le - E ——
mng and

applying business information

Ojala, INSOURCE 2008 30



— Marydee Ojala
= Editor, ONLINE: Exploring Technology &

Resources for Information Professionals
(www.onlinemag.net)

" Co-chair, Internet Librarian International

ﬂvw.intemet-librarian.co '—_-_""
mmaryd - .
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